


Rate the Raters 2012 

Phase 1 
Look Back & 
Current State 

Phase 2 
Taking 
Inventory 

Phase 3 
Uncovering  
Best Practice 

Phase 4 
The Future  
of Ratings 

May 2010 Sept 2010 Feb 2011 July 2011 

Examine the 
evolution of 
the ratings 
agenda over 
the last 
decade 

Inventory 
over 100 
ratings and 
identify key 
themes and 
patterns 

Analyze 21 
ratings to 
assess best 
practices and 
areas for 
improvement 

Articulate our 
vision for the  
future of 
ratings 

Phase 5 
Ratings  
in 2012 

Fall 2012 

Explore how 
ratings are 
evolving and 
dig deeper on 
critical issues 



Polling the experts 

Respondents 
•  Online survey in June 2012 

•  850 sustainability professionals responded 

•  60%+ respondents have >10 years experience 

•  70 countries represented 

•  From business, government, NGOs, academia 



Who do experts trust most to judge a company’s  
sustainability performance? 
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all values are  
percentages Q. How much trust do you have in each of the following to accurately judge a company’s sustainability performance?   

     Please use the 5-point scale provided, where 1 is “no trust at all" and 5 is "a great deal of trust.” 



Who do experts trust most to judge a company’s  
sustainability performance?  Compared to 2010 
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In 2010 this category 
was worded 

“Journalists covering 
sustainability issues” 

Q. How much trust do you have in each of the following to accurately judge a company’s sustainability performance?   
     Please use the 5-point scale provided, where 1 is “no trust at all" and 5 is "a great deal of trust.” 



Which ratings and rankings are experts at least 
somewhat familiar with? 
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Dow Jones Sustainability Index 
Carbon Disclosure Project (CDP) Leadership Index 

FTSE4Good Index Series 
Bloomberg Sustainability Reporting Initiative 

Global 100 Most Sustainable Corporations in the World 
Fortune’s Most Admired Companies 

Newsweek’s Green Rankings 
GoodGuide 

Oekom Corporate Ratings 
CRO’s 100 Best Corporate Citizens 

Sustainalytics Company Ratings 
Climate Counts 

MSCI ESG Indices 
Vigeo Ratings 

ASSET4 ESG Ratings 
GS Sustain 

Access to Medicines Index 
Inrate Sustainability Assessment 

all values are  
percentages 

 Q. Please indicate which of the following ratings and rankings you are at least somewhat familiar with. 



How credible do experts find particular ratings  
and rankings to be? 
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Carbon Disclosure Project (CDP) Leadership Index 
FTSE4Good Index Series 

Dow Jones Sustainability Index 
Oekom Corporate Ratings 

Access to Medicines Index 
Sustainalytics Company Ratings 

Climate Counts 
Inrate Sustainability Assessment 

GoodGuide 
GS Sustain 

MSCI ESG Indices 
Bloomberg Sustainability Reporting Initiative 

ASSET4 ESG Ratings 
Global 100 Most Sustainable Corporations in the 

Vigeo Ratings 
Fortune’s Most Admired Companies 

Newsweek’s Green Rankings 
CRO’s 100 Best Corporate Citizens 

Credible 
Not credible 

all values are  
percentages Q. How credible do you find the following ratings and rankings to be?  Please use the 5-point scale provided, where 1  

     is "not at all credible" and 5 is "very credible.”  Only respondents at least somewhat familiar with a rating were asked. 



What factors do experts believe contribute most 
to the credibility of a rating? 

all values are  
percentages 

94 

88 

77 

74 

67 

66 

66 

92 

88 

69 

66 

69 

66 
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of data sources 

Disclosure of methodology 

Consistency of 
methodology over time 

Focus on 
material issues 

Direct engagement of  
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of research team 

Stakeholder involvement in 
development of methodology 
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Q. Please rate the importance of each of the following factors when determining the credibility of a rating or ranking. 
     Please use the 5-point scale provided, where 1 is "no importance" and 5 is "very high importance.” 



What factors do experts believe contribute most 
to the credibility of a rating?  Compared to 2010 
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of research team 
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all values are  
percentages Q. Please rate the importance of each of the following factors when determining the credibility of a rating or ranking. 

     Please use the 5-point scale provided, where 1 is "no importance" and 5 is "very high importance.” 



How often do experts use ratings and rankings, 
and for what are they used? 
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Gain intelligence on company 
sustainability strategy/performance 

Benchmark companies 
against their peers 

Engage companies on their 
sustainability practices 

Make decisions (e.g. investment, 
purchasing, employment) 

 At least once per week  At least once per month 
 Once every few months  Once per year or less 
 Never  Don't Know or N/A 

all values are  
percentages 

56% 

51% 

Q. How often do you use ratings and rankings for the following purposes? 



Do experts believe ratings and rankings improve 
overall corporate sustainability performance? 

48 

15 

A great deal 

Not at all 

all values are  
percentages Q. To what extent, if at all, do you think sustainability ratings and rankings are improving overall corporate sustainability  

     performance?  Please use a scale of 1 to 5 where 1 means “not at all” and 5 means “a great deal.” 



Which 3 rating characteristics could drive biggest 
change in corporate sustainability performance? 
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Making results/analysis fully 
available to stakeholders  

Focusing on material issues by 
asking more sector-specific questions 

Involving stakeholders in 
development of methodology 

Maintaining consistent 
methodology over time  

Making results/analysis fully available 
to companies without charge 

Spending more time engaging with 
companies under evaluation 

Reducing administrative burden by 
asking fewer questions overall all values are  

percentages Q. Which three of the following characteristics of rating systems have the greatest potential to drive improvement  
     in overall corporate sustainability performance?  Please select up to three answers. 
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